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LinkedIn has made job boards nearly obsolete, at least from an
ÅÍÐÌÏÙÅÒȭÓperspective. There are currently over 85,000,000 profiles
stored on LinkedIn, making it an efficient, cost-effective way for
decision-makers to get information on candidates, clients and
customers.

A LinkedInProfile allows talent searchersto gain a 360-degreeview of
candidatesand their circle of influence , clearly things that a resume
cannot deliver. And it givesLinkedIn usersa chanceto saywhatever
ÔÈÅÙȭÄLOVEto say to a potential employer(or client) ȣif only they
had the chance!

Why you must be on LinkedIn

Thebestreasonfor LinkedInProfile optimization is verysimple: )ÔȭÓan
opportunity to differentiate yourself and increase the likelihood of
beingdiscoveredin an oceanof individuals with similar credentials.

A fully optimized LinkedIn Profile allows you to communicateyour
personal brand, thereby helping visitors to decide if you are truly a
ȰÐÅÒÓÏÎofÉÎÔÅÒÅÓÔȱto them.

Why your LinkedIn Profile must be optimized
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Source:  https://help.linkedin.com/app/answers/detail/a_id/5/related/1

What sections of a profile can be edited?

ɆName - First, last,and maidennames.
ɆHeadline - Will default to your current job title . Youcan changeit
to expressyour personal brand or how you want to be known (e.g.
OutstandingClientServiceProfessional).
ɆSummary - Information about your mission,accomplishments,and
goals.
ɆExperience - Professionalpositionsand experience,including jobs,
volunteerposts,military, board of directors,non-profit, or pro sports.
ɆEducation - Schooland educationalinformation.
ɆApplications - Youcan add applications to your profile to display
your work, get professionalinsights,or collaboratewith others.
ɆCertifications - Certifications, licensures, or clearances you've
attained.
ɆRecommendations - You can request professional
recommendationsand displaythemon your profile.
ɆAdditional Information - Any other info you'd like to highlight,
including a link to your website,your Twitter name,associations,and
awards.
ɆPersonal Information - Optional info such as phone number,
location,and birthday.
ɆPatents - Anypatentsyou'veappliedfor or received.
ɆPublications - Publicationsthat havefeaturedyour work.
ɆLanguages - Languagesyouunderstandor speak
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Ȱ7Å ÄÏ ÂÕÓÉÎÅÓÓ ×ÉÔÈ ÔÈÏÓÅ ×Å ËÎÏ×ȟ ÌÉËÅ ÁÎÄ ÔÒÕÓÔȢ  
,ÉÎËÅÄ)Î ÉÓ ÔÈÅ ÖÅÈÉÃÌÅ ÆÏÒ ÓÅÔÔÉÎÇ ÔÈÁÔ ÕÐȢȱ

(J. D. Gershbein)

https://help.linkedin.com/app/answers/detail/a_id/5/related/1
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Theyhavetotally different functions andÉÔȭÓimportant to understand
the difference.

ÅYour professional resume documentsyour goals, skills, education,
andmostimportantly, your relevant experience.

ÅAlthough your LinkedIn Profile containsan Ȱ%ØÐÅÒÉÅÎÃÅȱsectionfor
extractsof your resume,it is first and foremosta personalbranding
pageȣan opportunity to conveyyour businesspersonality in the
mostpolishedand professionalway.

ÅBottom line: You clearly need both assetsȣbut manage them
appropriately for their purpose.

Your LinkedIn Profile is not your resume!

ÅBoth need to generate interest.
Å%ÁÃÈ ÍÕÓÔ ÂÅ ȰÉÎ ÓÙÎÃÈȱ ×ÉÔÈ ÔÈÅ ÏÔÈÅÒȢ

Use the LinkedIn Profile to
communicate brand attributes ,

emphasize interests, and
convey personality.

Use the Resume to 
communicate goals and 
relevant professional 

experience.

} ȣ "54

LinkedIn Profile

Professional Resume
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Take the extra time to be sure that extracts from your professional
resume match perfectly with the information shown on ,ÉÎËÅÄ)ÎȭÓ
Ȱ%ØÐÅÒÉÅÎÃÅȱsection.

Why?

Ask anyone ×ÈÏȭÓgotten tripped up in an interview when it was
discoveredthat what they claimed on their resumeÄÉÄÎȭÔmatch up
with their LinkedInProfile. For just a few minutesof additional work,
this kind of humiliating incident canbeeasilyavoided.

Set up a process by which your LinkedIn Ȱ%ØÐÅÒÉÅÎÃÅȱsection is
updated any time there is new relevant information added to (or
removedfrom) your professionalresume.

2
Synchronize your LinkedIn Profile and Resume.

LinkedIn Profile

Professional Resume
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The Summaryarea of your LinkedIn Profile constitutesthe ȰÊÅ×ÅÌȱof
the entire pageɀbecausedecision-makers scan the summary first
(only after reading your name and tagline). For this reason,your
Summarymustbeexceptionalin everyway possible.

Hereare somesuggestionsthat will improveyour Summary:

1. Try to write in the first personȰ)am, I do ȣȱ; it conveysan
authenticity that gets lost when writing in the third person(i.e.,
Ȱ*ÅÎÎÉÆÅÒleveragesher people skills when developing project
teamsȣ,; Jenniferis a personalbranding thoughtÌÅÁÄÅÒȟȱetc.).

2. Write your Summaryin the Who/What/Goals format: Thefirst
few bullet points tell peoplewho you are, the next severalpoints
explain what you do, and the final bullet provides information
about your professionalgoalsor aspirations.

3. Have a friend or colleaguelisten while reading your Summary
aloud ȣthen ask yourselvesthis question: Ȱ$ÏÅÓmy LinkedIn
Profile passtheȰ3Ï×ÈÁÔȱtest? This will help you to pinpoint
areasthat canbeimproved.

The Profile Summary: The Jewel of the Page

I have a talent for verbal, written and visual ȰÃÏÎÃÅÐÔÔÒÁÎÓÌÁÔÉÏÎȱȣ helping
professionalsto unearth, develop,and communicatethe conceptsand ideastheyÃÁÎȭÔ
articulate well themselves. (THEȰ7(/ȱCOMPONENT)

I am currently a branding specialistwith a special interest in helping individuals to
uncovertheir personalbrand attributes. I coachthem through the discoveryprocess,
help them developa strong,resilient brand,and guide them through the deploymentof
their brand throughoutnumerousInternet channels.

I recently developeda portfolio of ȰÉÌÌÕÓÔÒÁÔÉÖÅmarketing, branding, and ÁÄÖÅÒÔÉÓÉÎÇȱ
(IMBA) that provides compelling evidence of my concept translation and brand
developmentskills.

Whennot actively involvedin branding projects,I do extensiveresearchon the factors
that motivate people to buy. I also conduct webinars on corporate, product, and
personalbranding. (THEȰ7(!4ȱCOMPONENT)

I look forward to establishingstrong ties with companiesand organizations that need
bold,freshideasaboutbranding and marketing. (THEȰ'/!,3ȱCOMPONENT)
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Specialties

Brand discovery, development, & deployment; visual concept translation, social media 
consulting, writing and authoring, taglines, brand deployment strategies 
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( Note:  LinkedIn gives you 2,000 characters for your Summary!  Use them up! )

Ȱ9ÏÕ ÄÏÎȭÔ ×ÁÎÔ Á ,ÉÎËÅÄ)Î 3ÕÍÍÁÒÙ ÔÈÁÔ ÓÏÕÎÄÓ ÌÉËÅ ÉÔ ÃÏÕÌÄ ÂÅ ÁÎÙÏÎÅȭÓ 
ÓÕÍÍÁÒÙ ȣ ÙÏÕ ×ÁÎÔ ÔÏ ÂÒÁÎÄ ÙÏÕÒ ÓÕÍÍÁÒÙ  ÓÏ ÉÔ ÓÐÅÁËÓ ÁÂÏÕÔ ÙÏÕ ȣ 

and only youȢ Ȱ
(William Arruda)
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There are many ways to convey your personal brand and pick up
valuable mind share in the brains of decision-makers using your
LinkedIn Profile.

Hereare just a handful of things youcando to raisebrand awareness
for all visitors to your profile:

ÅUseȰÐÏ×ÅÒ×ÏÒÄÓȱto describeyour unique skills and talents. A
helpful list canbefoundhere:

ÅInsteadof the traditional ȰÔÉÔÌÅȱunder your name,considercreating
a tagline. It requires creativity ȣbut the payoff can be significant
becauseof its ability to attract the attention of the right people.

ÅUsing the SlideShare application, designa slide deck that visually
displayswhoyouare,what youdo,and why peopleshouldcare.

ÅWheneverpossible,get the word out about your brand by joining
groups, participating in discussions, asking and answering
questions,and consistentlylinking postson other socialmedia sites
to your LinkedIn Profile (and viceversa).

Think of your profile as a branding tool.

Relentless in
pursuit of ROI

Energetic
idea developer

Creative
problem-solver 3ÅÅÎ ÂÙ ÍÁÎÙ ÁÓ ȰÇÏ 

ÔÏ ÇÁÌȱ ÆÏÒ ȣ ȣ

Your brand is your  unique 
business identity and your 
ÒÅÐÕÔÁÔÉÏÎ ȣ ÁÌÌ ÏÆ ÔÈÅ ÂÅÓÔ 

attributes you want others to 
know about.  

The LinkedIn Profile gives you a 
platform for communicating 

that brand to millions of users 
worldwide!
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